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DID YOU KNOW:

» Two thirds of tweens watch
online video — five times as
many as in 2009.

» More than a quarter of
tweens have cell phones.

» Tween spending on
videogames soars at age 9.

» More than a quarter of
tweens download music or
video from free sites.

» Nearly a quarter of tweens
have received at least $500
as a gift.
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Discover how you can appeal to
the $43 billion tween market

Tween Sensibility, Spending And Influence

Discover how much spending money tweens have, where it comes from
and what they spend it on. Learn how much they get as gifts, when
parents think their tweens should start working "odd jobs," and how kids
budget their own money and influence their parents’ spending.

With data from 34 sources, you'll see just how digitally-savvy today's
tweens are as well as which child-like behaviors they cling to, and what
behaviors they adopt when aspiring to be older. You'll also learn the
strategies and tactics apparel, entertainment, toy and other

companies use to engage tweens.
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Download for immediate use at
www.epmcom.com/tween
or use the Order Form on back.

T N ey o understand today’s tweens
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